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Welcome to Dreamforce 2015!

On behalf of the entire Salesforce community, welcome to 
Dreamforce 2015!

Dreamforce is our community’s annual celebration. It’s a time to 

reconnect, reimagine, and reignite your passion for making the world 

a better place. And of course, it’s a chance to have some fun!

Thanks to you, Dreamforce is now the largest nonprofit technology 

conference in the world. And thanks to your leadership and 

dedication, for-good organizations and universities are delivering 

more impact than ever before.

On the pages that follow, you can browse more than 120 sessions 

we’ve planned for you at Dreamforce ‘15 – all of which will be 

presented by your peers. You’ll also find an amazing list of 

opportunities to give back throughout the week. In this way, we hope 

Dreamforce will nourish both your mind and your heart.

May your Connected Journey continue and may this be your best 

Dreamforce ever!

Thank you for being part of this global force for good.

Suzanne DiBianca 

Founder & President

Rob Acker 

CEO
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Dreamforce ‘15 is bigger and better than 
ever. We’ve created this guide
to help you plan and get the most out of 
your Dreamforce experience.

Stay Connected. Stay Social.
Connect with your peers in the Power of Us Hub and the
Salesforce Success Community. Make sure to join the
following groups for tips, tricks and so much more to get the
most out of your Dreamforce experience.

Power of Us Hub Login:
powerofus.force.com/publogin

Power of Us Hub Groups: 
• Dreamforce

Success Community Groups: 
• Giving Back at Dreamforce
• Nonprofits at Dreamforce
• Higher Ed at Dreamforce

Foundation Zone
Marriott Marquis Hotel 
Salon 7 
780 Mission Street 
San Francisco, CA 94103

Hours of Operation:
Tuesday–Thursday
8:00am–6:00pm 
Friday 
8:00am–2:00pm

Foundation Zone Highlights
• Connected Nonprofit and

Connected Campus Solution
Stations

• Partner Booths
• Power of Us Theater
• Live Office Hours
• Networking with your peers,

Foundation partners and staff

Looking for a way to give back? 
Throughout the week, you’ll have
opportunities to participate in the
#DFGives 1 Million Book Drive,
kids coding workshops, Playworks Recess, 
and kids campus tours. Each day will 
highlight a different theme:

VETERANS 
Tuesday, Sept. 15 
Help us pack 2,500 totes with Project 
Night Night

EDUCATION 
Wednesday, Sept. 16 
Support early childhood development
by joining us and Talk, Read, Sing 
in assembling 2,000 packages of 
education materials for children while 
enjoying the musical stylings of Little 
Kids Rock on stage in the Dream Park

HEALTH & WOMEN IN TECH 
Thursday, Sept. 17 
Join coding workshops with Girls Who
Code and Black Girls Code and attend the
UCSF Concert for Kids at night

HEALTH 
Friday, Sept. 18 
Contribute to inspirational banners in 
support of children’s health that will 
adorn the walls at UCSF Benioff Children’s 
Hospitals in San Francisco & Oakland

DREAMFORCE GUIDE 

GENERAL 
INFO

REGISTRATION QUESTIONS? 

Email: dreamforce@registrationSF.com 
Call: 1-866-855-3818

For everything Foundation:
dreamforce@salesforcefoundation.org

Salesforce Success Login:
http://success.salesforce.com/dreamforce

• Live demos on Program
Management, Recruitment,
Fundraising, Communications,
Student Success, and more!

https://success.salesforce.com/dreamforce
https://powerofus.force.com/publogin
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Connected Nonprofit 
Sessions

KICKOFF

Nonprofit Kickoff: The Connected Nonprofit
Join us for this Keynote Session and see the Connected Nonprofit in action. Hear exciting 
announcements from Foundation executives and learn how some of the most inspiring 
and innovative game-changers in the sector -- Mile High United Way, Polaris, and Sierra 
Club -- are driving impact and engaging supporters by connecting with constituents in 
powerful new ways. By leveraging social, mobile, and cloud strategies, these early adopters 
are disrupting the status quo and revolutionizing how they connect their donors, staff, 
volunteers, and programs to accelerate social good.

ENTERPRISE-WIDE CRM

Connected Nonprofit: Insights from Organizations Working for a 
Greener Tomorrow
A connected nonprofit leverages cloud, social, and mobile technologies to connect staff, 
supporters, partners, and programs to deliver more impact. The Sierra Club and Elevate 
Energy are connected nonprofits working to streamline programs and deliver great service 
everywhere. By connecting everything (supporters, employees, partners and programs), 
connected nonprofits create deeper connections with their supporters, deliver more im-
pact, and prove it. Join us as leading nonprofit innovators highlight how their organizations 
are leveraging Salesforce tools to become connected, and learn more about Salesforce for 
nonprofits. 

The Connected Healthcare Nonprofit: Enabling Improved Pa-
tient Service

The Leukemia and Lymphoma Society and Easter Seals Bay Area are improving the lives 
of countless families in tough circumstances. Learn how Salesforce helps them do it. LLS 
chose Salesforce less than a year ago as a flexible platform delivered as a service that’s 
already become core to the the organization’s long-term technology and business strategy. 
For ESBA, referrals and customer demographic data for all health services are managed 
in the system, and they’re integrating with payors and other partners, and have even built 
their first mobile app on the platform. 
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Connected Nonprofit: Collaborating to Connect Clients to 
Cancer Support Services

Collaboration is key for nonprofits. It is more attractive to grant makers, can maximize 
resources, and allows organizations to deliver better services to populations in need. Join 
us in this session to hear from organizations that are working together to connect people 
with cancer to practical and support services. FindCancerServices.com and the Chordo-
ma Foundation use the Force.com platform to increase the productivity of hospitals and 
nonprofits and to connect cancer patients to over 5,000 services.

FUNDRAISING

Fundraising: Managing Donors, Prospects, and Gifts... Oh My!
Modern management of donor relationships relies heavily on data. Having full information 
at your fingertips can save time, money and lead to truly impactful partnerships. Hear how 
leading nonprofits Greenpeace and Pencils of Promise do it efficiently at scale, ensuring 
current and potential supporters feel constantly engaged.

Fundraising: Innovative Ways to Manage Incoming Funds -- and 
Get More to Come In
Americans donated $358 billion to charity last year. But managing incoming gifts can be a 
challenge without the right technology. Learn how two innovative organizations are inno-
vating to better manage incoming funds, raise more, and customize indvidiual and team 
fundraising pages to broaden their support. Team Rubicon leverages peer-to-peer fundras-
ing to support its disaster relief operations across the U.S. and around the world. Cradles 
to Crayons provides children living in homeless or low-income situations with the essential 
items they need to thrive; it uses Salesforce to manage its in-kind gift program.

PROGRAM MANAGEMENT

Program Management: Building Programs and Policies that 
Scale
Part of a nationally or globally dispersed nonprofit? You’re intimately familiar with how 
difficult it is to ensure accountability, collaboration, and efficiency across the entire organi-
zation. Learn how PATH and Teach for America use Salesforce to bring their varied constit-
uents -- including staff -- closer together and ultimately make a greater impact.

The Connected International Nonprofit: NGOs Working Across 
Country Lines
When your organization has locations all over the world, accountability, collaboration, and 
efficiency can be very difficult.  Organizations from all over the world are using Salesforce 
to bring their staff closer together and deliver impact. Hear from Compassion International 
and the Jewish Agency for Israel on how they deployed Salesforce across their organiza-
tion to serve populations around the globe. 

The Connected Nonprofit: Multi-national Organizations Using 
Salesforce
Complex multi-national organizations have a lot to gain when they break down their tech-
nology silos and become truly connected. Hear from leading nonprofits on how they’re 
using technology to acheive their missions more efficiently and effectively.

Connected Nonprofit: Using Salesforce Across the Organization 
to Drive Impact
The Museum of Modern Art and the Urban Land Institute are two well-known nonprofits. 
Lesser known is how Salesforce is helping transform their entire organizations. MoMA 
holistically engages visitors who care about the arts. And ULI has successfully developed 
and migrated all their key systems into Salesforce, and has unqiue insights on how other 
organizations can do so and accordingly take their operations to the next level. Join us as 
two of our most innovative customers share their experiences on how they leverage Sales-
force’s best in breed technology to engage supporters and raise more resources.

Connected Nonprofit: Managing a Multi-Chapter Organization
826 National is a nonprofit organization that provides strategic leadership, administration, 
and other resources to ensure the success of its network of seven writing and tutoring 
centers. Faced with a franchise model that posed unique challenges and issues, they now 
have a unified Salesforce system for volunteer management, fundraising and now our eval-
uation and student intake data. It would be great to share our ups and downs, challenges 
and successes, and share information on what is is like to use Salesforce in a networked 
nonprofit organization. Habitat for Humanity International has 1,400 affiliates in the U.S. 
alone and uses Salesforce as the single source of record for all affiliate management across 
the US and Canada.
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Community Engagement: Best Practices from Two Nonprofits 
Who Do It Well

Effective engagement of key stakeholders at scale is essential for IAVA, the country’s larg-
est veteran’s organization. And for Health Leads, a leading healthcare organization tapping 
student advocates, it’s a key piece of creating a system that addresses all patients’ basic 
resource needs as a standard part of quality care. Salesforce is helping them achieve this 
vision by leveraging care communities that connect patients with the basic resources they 
need to be healthy. Join to learn how Salesforce for nonprofits, including case manage-
ment and communities, helps IAVA and Health Leads engage the various communities 
that matter most to them.

MARKETING COMMUNICATIONS

Marketing Communications: Building Seamless Constituent 
Journeys

Nonprofit communicators need to create one-to-one campaigns that across all digital 
channels to effectively reach constiuents. Salesforce’s ExactTarget Marketing Cloud is the 
most powerful communications and outreach platform out there. Learn how two innova-
tive organizations are using these marketing tools to send relevant and engaging emails 
that make an impact, to gather deep insights, and to create and publish highly targeted 
content to the web and social channels. Reaching supporters on the go with a single easy-
to-use digital marketing interface that creates, targets, sends, and tracks mobile messages 
and email campaigns is possible; just ask the Global Business Travel Association, who is 
using Salesforce and Pardot to reduce marketing expenses by over 70%, while increasing 
revenues for their main global event by over 25%.

Marketing Communications: Communicating with Donors -- and 
Chapters -- at Scale

There are nearly 1,800 United Way chapters around the world creating lasting change that 
lifts up entire communities around the world. But serving 40 countries and territories and 
managing 2.6 million volunteers is a chance for a lot of (mis)communication. Hear from 
three chapters of United Way -- United Way Worldwide (Headquarters), Mile High United 
Way, and United Way of Southwestern Pennsylvania -- on how they are using Salesforce’s 
Marketing Cloud in different ways. UWW uses the solution to communicate with staff and 
chapters internally. Whereas United Way of Southwestern Pennsylvania are just getting 
started with implementation of the Marketing Cloud, Mile High United Way has already 
seen impressive results particularly on their donor retention. Learn more from this national 
organization and regional chapters on how they are getting united with Marketing Cloud.
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Program Management: Building and Sustaining Impact
Is your program actually...working? It’s a question every nonprofit asks, but far fewer able 
to confidently answer. Learn how Springboard Collaborative and the Center for Employ-
ment Opportunities leverage Salesforce to track program results. Springboard Collab-
orative will share how they use Salesforce, Drawloop and Skuid to track student results 
and engage teachers and parents in working to close the literacy gap. The Center for 
Employment Opportunities helps people exiting prison enter the workforce by providing 
life skill education, short-term paid transitional employment, full-time job placement and 
post-placement services. CEO’s ‘Performance Imperative’ is a new framework built on 
the Salesforce platform with SMS integration for nonprofits to stimulate greater societal 
impact. Salesforce has transformed how CEO operates, manages, gets funded, and drives 
its impact.

Program Management: How Nonprofits Go from Volunteer 
Management to Engagement

Volunteers are the lifeblood of many nonprofit organizations. For the International Res-
cue Committee, they play an integral role in restoring safety, dignity, and hope to people 
whose lives have been uprooted by war and disaster -- and IRC built a Volunteer Manage-
ment module using Salesforce to better serve them. This session will unpack how IRC and 
another leading organization are using technology to better engage with critical volunteer 
supporters.

COMMUNITY ENGAGEMENT

Community Engagement: Building a Thriving Community with 

Salesforce
Giving Tuesday is one of the biggest fundraising days of the year for nonprofits. Hear from 
its founder, the 92nd Street YMCA, and how they’re using Salesforce Communities to 
maintain, track, and scale their network of partners to innovate and create new strategies 
for digital fundraising campaigns. With over 30,000 partners in 68 countries, they will also 
share how to get involved in the movement and to leverage the tools and technologies 
available to maximize impact. NeighborWorks America uses Salesforce Communities 
to create opportunities for people to live in affordable homes, improve their lives and 
strengthen their communities.”
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Marketing Communications: Building a Digital Playbook

There are over 4.5 billion total social users, a number that grows every day. By now, your 
nonprofit has multiple social accounts and is connecting with constituents across channels 
and platforms...But do you have a comprehensive plan, complete with goals and role defi-
nitions? By defining your approach and use of each channel / platform, setting standards 
for publishing, listening, and engaging, and creating strong reporting to show results, your 
organization can support their strategic priorities with effective tactics! Sound daunting? 
Not at all! We’ll highlight lo-fi-funk methods that have proven successful for our custom-
ers! Join us as some of the leading game changers in the nonprofit sector show you how 
they’re driving engagement on social channels for their organization.

PLATFORM & APPS

From Idea to App: Nonprofits Serving Unique Populations with 
Unique Custom Apps

Have a great idea on how to run your organization better but don’t have the tools to make 
it happen? Build it yourself! Pencils of Promise built a custom ‘Impact App’ that is trans-
forming how they deliver and track their impact as they build schools around the world. 
Liberty in North Korea (LiNK) is an international NGO that uses to Salesforce to help North 
Korean refugees make a 3,000-mile journey to freedom from China to Southeast Asia. 
After building a custom app, they’ve been able to decrease their average rescue mission 
by a full day. Project WeHope is an impact-obsessed homeless shelter in East Palo Alto, 
CA who has developed a custom app called ShelterForce. Learn how these three amazing 
organizations turned their ideas into apps with the Salesforce Platform.

ANALYTICS

Wave Analytics: The New Frontier of Data for Nonprofits

The world will have eight billion people by 2030. How do we anticipate the demands of 
that population on 10 basic human needs including food, energy, and shelter? Part of the 
answer lies in sharing and generating usable insights from data. See what’s possible with 
data for the social sector with a case study on Wave Analytics with the United Nations 
Foundation’s Project 8 initiative (in partnership with Accenture) that uses large data sets to 
prepare for a world of 8 billion. 

1-1-1 SHARE THE MODEL

Further Your Mission with Corporate Engagement: 
Capitalizing on the 1-1-1 Model
Corporate engagement can be challenging and confusing for both companies and non-
profits. Hear how two organizations utilize Salesforce’s employee engagement programs in 
addition to Salesforce product to further their missions. These organizations have capital-
ized on pro bono volunteering, team & champion grants, team volunteering and corporate 
event participation, and this session will provide you with best practices for your organiza-
tion to do the same. 

BEST PRACTICES

#AwesomeAdmin Hacks: Tips and Tricks for Nonprofit Admins
As your organization’s administrator, you play a critical role in making Salesforce CRM a 
success. You’ll work with stakeholders to define requirements, customize the application 
to satisfy business goals and appeal to users, set up reporting dashboards to keep manag-
ers happy, keep an eye on availability and performance, activate new features, answer user 
questions, and much more. Learn from some of the best admins about their most suc-
cessful practices, admin tips and tricks, and hacks you didn’t even know existed.

Everybody Pecha Kucha: Rapid-fire Learnings from Several 
Nonprofits
Pechakucha is a presentation style in which 20 slides are shown for 20 seconds each (six 
minutes and 40 seconds in total). The format, which keeps presentations concise and 
fast-paced, powers multiple-speaker events. Join us for the second annual Pechakucha for 
nonprofits only at Dreamforce and get inspired by what you can achieve when you com-
bine the Salesforce platform and your missions.

CHANGE MANAGEMENT

Connected Nonprofit: Successful Enterprise-Wide Deployments 

(and Getting Buy-In)
Hear from two organizations who have made the journey to becoming a truly connected 
nonprofit, successfully deploying Salesforce tools across the entire enterprise and across 
key functional areas. How did they do it? How did they get buy-in? And what benefits have 
they seen from doing so? 
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Driving Change is Hard. Let’s do it Anyway! Stories from the 
Front Lines

Change is hard. Especially for organizations that have been around for many years, disrupt-
ing their way of operating can send ripples through the organization and the culture. But 
when it means moving siloed data out of Excel spreadsheets and antiquated data systems, 
it can mean drastic changes that lead to higher efficiency, value, and impact. Hear from 
two organizations that went through this organizational change and came out the other 
side with impressive results. From the small and growing to the established and far-reach-
ing nonprofit, building and sustaining impact requires capacity. Collaborative, mobile, and 
social tools can improve efficiency and support positive outcomes, but many nonprofits 
struggle to make the case for investment.

GRANTMAKING

Innovation in Program Management and Grantmaking: The 
Foundation Perspective
For two leading foundations, Salesforce is the backbone of diverse programming. It’s 
an essential technology for the Thomson Reuters Foundation, who run their four core 
programs on it: TrustLaw (free legal assistance), coverage of the world’s underreported 
stories, media development, and the ‘Trust Women’ Conference. Tipping Point has moved 
from measuring outputs to outcomes with much richer data on its Bay Area grantees with 
customizations which they demoed at Dreamforce ‘14 and will update us on this year. Hear 
how Salesforce is a vital and flexible part of how both these foundations effectively run 
and fund their high-impact and wide-ranging programs.

Next-Generation Grantmaking for Impact: FoundationConnect
Grant management processes can be complex, and foundations are often challenged by 
the task of fulfilling their organization’s mission while managing their grant lifecycle. Hear 
from two foundations on their use of Salesforce -- including FoundationConnect -- to effi-
ciently manage giving. 

HANDS ON TRAININGS

Hands-on Training: Get Started with the Nonprofit Starter Pack
The Nonprofit Starter Pack extends the power of Salesforce to manage individual donors, 
memberships, and donations. Join us to learn how to create records, manage campaigns, 
create mailing lists, and generate a series of useful reports. This session is ideal for new 
users and administrators who want to get the most out of the Nonprofit Starter Pack.

Hands-on Training: Importing Data with the Nonprofit Starter 
Pack 

Your organization is ready to manage its donors in Salesforce, but first you have to import 
your existing donor data. The Nonprofit Starter Pack provides tools to streamline the 
process and automate the translation of your data into Salesforce objects. This session will 
walk you through the entire  data import process from spreadsheet to complete Salesforce 
records.

Hands-on Training: Lifetime Constituent Relationship 
Management with NGO Connect

Your supporters and donors expect your nonprofit to know and engage them in a very 
personal way across all channels. Join us for a hands-on training, delivered by nonprofit 
market and product experts, on how NGO Connect can help your nonprofit raise more 
funds and unify constituent engagement across the organization. You’ll learn how to use 
and administer NGO Connect for constituent relationship management, online and offline 
giving, event management, and volunteer management -- and you’ll get a sneak peek at 
our Winter Roadmap!

Hands-on Training by MVPs: Create Your First Annual Giving 
Report
You can create Salesforce reports to summarize gifts to your organization over the past 
year in several ways, using powerful features such as filters, report types, and grouping -- 
but it can be tricky to know where to start! Join us for a beginner reporting session specif-
ically for nonprofit users. You’ll learn how to choose the appropriate report type to create 
your annual list of donors, how to limit your results by date (for example, to the calendar 
or fiscal year), how to summarize by giving level, and how to avoid household duplicates. 
We’ll be using the Nonprofit Starter Pack during the training, but we’ll explain how to get 
similar results for other Salesforce configurations. 

Hands-on Training by MVPs: Building Advanced Reports for Non-
profit Admins

Reports in Salesforce allow Admins to bucket data as well as make sophisticated reports to 
display data across objects. Join us to discuss the most common reporting scenarios that 
nonprofits face, and how to solve them using custom report types, bucket fields, custom 
summary fields, and advanced report filters. We will include a tour of some complex 
reports included with the NPSP and how to extend the functionality of these reports. You 
should have a basic understanding of report functionality as well as understand object 
relationships to fully participate in this session.
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INNOVATORS SHOWCASE

Making Global Impact in a Globally Dispersed Organization
“Learn how global organizations Youth Business International and Teach for All are wres-
tling with IT challenges inherent to integrating across multiple countries, and bringing their 
dispersed staff closer together to deliver impact.

Executive Panel: Thought Leaders on Nonprofit Management 
Best Practices (Non-Technical!)

Forget Salesforce -- how do nonprofits sustainably grow? What do they wrestle with -- suc-
cessfully and not-so-successfully? See these strategic challenges (and overcoming them to 
create a future of abundance) through the eyes of thought leaders in the sector.

CIO Panel: Thought Leaders on Nonprofit Tech Trends and Best 
Practices
An open and candid forum to dialogue with leading CIOs on the tough questions facing 
nonprofit technologists today.

NGO CONNECT

Raise More Resources with NGO Connect
Salesforce combines industry-leading salesforce.com technology with powerful new 
capabilities designed specifically for the needs of today’s nonprofits. With Salesforce, your 
organization can transform into the Connected Nonprofit. Join us as two of our most inno-
vative customers share their experiences with you on how they leverage this best in breed 
technology to engage supporters and raise more resources.

NONPROFIT STARTER PACK

Connected Nonprofit: The Modest, But Oh-So-Mighty-
Nonprofit Starter Pack User
The definition of mighty is possessing great and impressive power or strength, especially 
on account of size. Other words for mighty include ferocious,tough, robust, muscular, 
strapping influential, strong, powerful,and important. Join us as two of our mightiest cus-
tomers show you how their organizations are using Salesforce, fortitude, innovation and 
teamwork to deliver powerful, impressive, and inspiring levels of impact. Hear from two 
fantastic organizations who are punching above their weight with sophisticated use of the 
(free) Nonprofit Starter Pack.

Nonprofit Starter Pack: Doing it All on a Shoestring!
With limited capacity and resources, making sure you have the right tools in place to 
deliver your mission is more important than ever. Hear from three nonprofit innovators 
that have implemented Salesforce all on a shoestring budget. While small, they still pack a 
mean punch and are delivering more impact than ever before.

PRODUCT ROADMAP

Salesforce Products for Nonprofits: What We Have and Where 
We’re Headed

Whether your organization is big, small, or somewhere in between, join the Salesforce 
Tech & Products team for the low-down on current -- and future -- product offerings for the 
nonprofit sector.
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Connected Campus
Sessions

KICKOFF

Higher Ed Kickoff: The Connected Campus
Join us to learn how the leading innovators are transforming higher education across the 
student lifecycle by connecting with constituents in powerful new ways. By leveraging 
social, mobile, and cloud strategies, these early adopters are disrupting the status quo and 
revolutionizing how they connect their students, faculty, staff, alumni, and corporations, 
leading to accelerated and scaled change. Multiple success stories will be featured. 

RECRUITING

Recruitalytics: The Science of Recruiting the Right Student Every 
Time

The stakes have never been higher in recruiting. Higher education’s competitive landscape 
is forcing schools to think outside of the box and create efficient and targeted recruiting 
approaches. In this session, hear how the University of Miami’s MBA program is using data 
collected in Salesforce to implement a predictive analytics model that analyzes prospec-
tive students’ behaviors, interests, and interactions with marketing efforts. Learn how re-
cruiters and marketers are using this data to target highly interested students and optimize 
advertising to target students who are more likely to be successful during and after the 
program.

One for All, All for One: A Unique Admissions App for Every Ma-
jor (and Beyond…)

Admissions is complex. With over 80 graduate programs, each with unique admissions 
processes, Oregon State Graduate School replaced their static admissions application with 
a dynamic solution to meet extensive unique requirements.  Join Oregon State University 
as they discuss their streamlined graduate application system powered by Salesforce. Hear 
how they created customizations to meet unique admissions needs – from a built-in letter 
of reference system to a review committee interface.
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STUDENT SUCCESS

Take Our Advice: Make Advising Easy and Seamless for Students

How many hoops should students have to jump through to get a simple question an-
swered or find the right advisor? The answer should be zero. Hear how the University of 
Colorado is using Salesforce to create a community for students and student advisors as 
a part of their overall enterprise-wide success strategy. CU will demonstrate how they’re 
making it easier than ever for students to find grade information and quickly schedule 
meetings with advisors – all in one place.

Get the Job Done: Put Students & Employers at the Center of 
Career Services

One of the greatest measures of student success is helping students find gainful employ-
ment after graduation. It’s also a key variable when parents and students evaluate which 
university or college to attend. In this session, join Penn State’s Smeal College of Business 
and Tulane University as they discuss their approaches to providing outstanding career 
services using Salesforce. Hear how Penn State created a system to score MBA students’ 
market readiness and aid student development. Also hear how Tulane created a 360-de-
gree view of students in Salesforce, allowing advisors to closely follow student progressal-
lowing staff to better engage student and employers.

Building A One-Stop Shop: Supporting Students Has Never 
Been Easier

Consistency and efficiency are some of the most challenging things to acquire in the realm 
of student service and support. The ease with which a student can engage your university 
or college for support should be top of the list. Join us to hear how your peers have rolled 
out a one-stop shop to support students. Learn how they embraced the world of real-time 
knowledge management to create measurable success and consistency in serving its staff, 
faculty, and student body, and are leveraging online support communities that empower a 
robust, seamless support experience.

Win, Lose, or Withdraw: Help Your Students Make SMART-er 
Decisions
There are several consequences students can face when withdrawing from a course. But 
are students aware of them? Wayne State University created SMART Check – a program to 
ensure students are educated with advice, options, and resources before withdrawing. In 
this session, hear how Wayne State is using Salesforce to capture SMART Check informa-
tion, send this it to appropriate departments, automatically create cases for students who 
want to talk about their decisions, and look at the trends and results of the program.

ADVANCEMENT

Advancement Connect: Optimizing Alumni Lifetime Value
Advancement Connect is enabling universities of all sizes to manage fundraising, events, 
alumni relations, and more.  In this session, hear from two universities along the path to 
transformation with Advancement Connect. Join Maryville University as they discuss ways 
they’re gaining 360-degree views of alumni and how they’re accessing dynamic, real-time 
constituent analytics with Salesforce. Also hear from the University of San Francisco as 
they discuss best practices and important considerations in preparation for implementing 
an advancement solution.  

Making Alumni Relations More Personal AND More Efficient

How do you engage your alumni? It all starts by aggregating relevant data sources into 
a unified CRM. From there, build targeted lists and deliver branded communication 
via Salesforce. Join this session to hear how Columbia University is engaging its alumni 
through Alumni Communities and unified communication strategies, all while increasing 
staff efficiency. 

COMMUNITY ENGAGEMENT

Community Unity: Connect Your Campus with Applicant & Fac-
ulty/Staff Communities

Engaging constituents in a collaborative environment while breaking down data silos, 
increasing organizational intelligence, and stimulating constituent participation is key in 
this social world. But building rich interactive communities is not just restricted to students 
and alumni. Join us to learn how Interlochen Center for the Arts uses Salesforce Commu-
nities to better engage and move prospects through the application cycle and convert 
them to students. Algonquin College will share how they use Communities to engage 
faculy and staff in a social intranet to stimulate collaboration and efficiencies.

Community Meets Agility: Introducing the Student Community 
Accelerator

Empowered communities can change the world. It’s one of the reasons the Salesforce 
Foundation granted Cornell University, along with the Salesforce Foundation Higher Edu-
cation Advisory Council, a 2014 Force for Change grant - to build an open-source Student 
Community Accelerator. Learn how the Accelerator provides configuration for Salesforce’s 
Community Cloud product, customizing it specifically for higher education, so you can 
launch a highly interactive and personalized student community in record time. And 
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more importantly, so students can concentrate on their studies instead of administrative 
bureaucracy. Samuel Curtis Johnson Graduate School of Management at Cornell Universi-
ty will share their experience deploying the Accelerator and the amazing student engage-
ment they’ve already experienced in a short period of time.

MARKETING

1-to-1 Connections: Unified CRM & Marketing Cloud
Higher ed is unique in many ways. But one of the most significant and impactful on a 
Salesforce deployment is the multiple roles that can be assigned to a single constituent. 
An individual can be faculty, a student, an alum, a parent, a donor, and more. Learn how 
Indiana University tackled setting up a scalable enterprise-wide data model to handle the 
unique nature of relationships so they can roll out meaningful marketing programs as well 
as set the stage for an institution-wide CRM deployment. This session will also address 
Marketing Cloud configuration, design, and utilization in a higher ed context.

It’s Your Story — Tell it! Reclaim Your School’s Narrative with 
Social Studio
For years Santa Fe College has had to fight misconceptions in their own hometown, but 
recent national recognition and social media management tools have given them a chance 
to change the conversation.  Since they started using  Salesforce Social Studio, they’ve 
dramatically heightened their ability to engage with prospective students and connect 
internal and external constituents to their school - in a much more holistic way.  Learn how 
a small, resource-restricted college started tracking, listening, and determining how best 
to engage with their constituents on the fastest growing channel - social.

Qualify and Quantify: How Schools Use Pardot to Target and 
Measure Messaging
Success in higher education requires authentic engagement – and 1:1 marketing provides 
a great framework for building authentic relationships. Join Southern New Hampshire 
University’s College for America as they share real-world experiences and showcase how 
they’ve achieved phenomenal success using Pardot.  See how they’re strategically qualify-
ing leads, creating personalized marketing campaigns at scale, and conducting A/B testing 
to ensure the most effective communications are being delivered.

PLATFORM

Integrate Everything: How a 360 Student View Can Help Your 
School Do a 180
Creating a 360-degree student view often requires pulling data from multiple information 
systems across campus – placing a great deal of importance on how well those systems 
work together. If they aren’t seamlessly integrated, duplicate records can be created or 
data can remain siloed. Join this session to hear how the Berklee Online is integrating data 
from multiple sources and is using Salesforce to obtain an accurate and real-time 360-de-
gree student view.

BEST PRACTICES

#AwesomeAdmin Hacks for Higher Ed
As an administrator, you play a critical role in making Salesforce a success. Between work-
ing with stakeholders to define requirements and customizing the application to satisfy 
business goals and appeal to users, there’s always work to be done. Join Arizona State Uni-
versity and Northwestern University’s Kellogg School of Management to hear advice and 
best practices about what to do from the start of your implementation, how to build your 
internal Salesforce army, how to increase adoption, and things you can do immediately 
after leaving Dreamforce. 

With Great Platforms Come Great Responsibility: Best Practices 
in Governance

Salesforce allows schools to build, extend, and customize the platform much faster than 
traditional development models. But the ability to rapidly make and deploy changes to 
a live instance only increases the importance of a well thought out release management 
process. Join the College of St. Scholastica as they share best practices to help you govern 
changes without sacrificing speed and flexibility.

Driving Organizational Change: Stories from the Front Lines

Technology is only as powerful as the people who use it. Join us for to hear real world 
advice on how you can encourage your users to take advantage of Salesforce, win the 
adoption battle, define governance, and better achieve your mission.
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ENTERPRISE-WIDE CRM

Not Just a Phase: How to Make University-wide CRM Work with 
a Phased Approach
Hear from a panel of CIOs why a campus-wide approach to CRM is vital to remaining 
competitive and for achieving operational efficiency. Join us to learn how to internally sell 
the vision and how to plan for expanding beyond departmental use to use Salesforce as 
a platform across the entire student lifecycle. Presenters will share their phased approach 
and strategies for a successful rollout.

Good Things Come on Small Campuses: Big Innovations from 
Not-so-big Schools
Whether you’re a large or small school, having an institution-wide CRM strategy is crucial 
and can help you do big things. In this session, hear how Marian University is doing big 
things with Salesforce across the student lifecycle. Starting with wins in recruiting and soon 
spreading to the areas of student success and more, Marian will take you through their 
journey to becoming a Connected Campus and demo some of their streamlined processes.

HANDS ON TRAININGS

Hands-on Training: Lifetime Constituent Relationship Manage-
ment with ADV Connect
Your alumni, parents, and friends expect you and your University to know and engage 
them in a very personal way across all channels. Join us for a hands-on training, delivered 
by advancement market and product experts, on how Advancement Connect can help 
your University raise more funds and unify constituent engagement across your organiza-
tion. During this training, you’ll learn how to use and administer constituent relationship 
management, online and offline giving, and event management -- and you’ll get a sneak 
peek at our Winter Roadmap!

INNOVATION

The Journey is the Reward: How to Add Value Across the Stu-
dent Lifecycle
You’ve seen or heard of other institutions’ great success with Salesforce in one or two func-
tional areas. But when you leverage Salesforce in all areas - recruiting, student success, 
advancement, marketing, and community engagement - you achieve breakthrough perfor-

mance across the entire student lifecycle. Join this session to hear how Harvard Business 
School’s Executive Education program is using Salesforce to support the entire student 
lifecycle – from prospect and student record management to financial management and 
community engagement.

Using CRM to Manage Corporate Relations and Fund Ground-
breaking Research

“Corporate relations often fund vital research initiatives at higher education institutions 
around the world. In this session, hear how Imperial College London is managing rela-
tionships in Salesforce to support faculty in developing multi-million pound corporate 
research funding and initiatives. Learn how Imperial has used Salesforce to manage cor-
porate relations and grow a pipeline of corporate-funded awards in the range of £39-46m 
per year in the past five years. 

Wave Analytics: A Game Changer for Decision-Making

Legacy business intelligence software has traditionally required the help of IT and ana-
lysts in order to access key data insights. Wave Analytics is changing that. Designed so 
that everyone can get insights on any device and connect any data, from anywhere, Wave 
is changing the way universities leverage business intelligence. In this session, hear how 
universities are using Wave to empower users, get answers instantly, and make smarter 
decisions.

Setting the Curve: What Every School Can Learn from Business 
Schools’ Innovation
Business schools are often at the forefront of market innovation. Join us to hear from a 
panel of esteemed business schools about the exciting ways they’re using Salesforce to 
connect with constituents. From Ohio University College of Business using Pardot for lead 
qualification in admissions to Auburn’s Harbert College of Business is aggressively leading 
the way with comprehensive constituency engagement and student success to the Duke 
University’s Fuqua School of Business who is developing a digital communications strategy 
on a single customer engagement platform. You’ll walk away with new ideas on how to use 
Salesforce across various departments and how to move a school onto one platform.

PRODUCT ROADMAP

Innovation: Higher Education Product Roadmap
Innovation is the only constant at Salesforce. In this session, learn about new products we 
are releasing for higher education, including the new Higher Ed Data Architecture and a 
brand new student advising product.
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Power of Us
Theater

HOW-TO DEMOS

How To: Segment Contacts Without Using Multi-select Picklists
In this live demo, you’ll learn how to use a simple custom object to easily segment your 
contacts in a variety of ways without using checkboxes or multi-select picklists.

How To: Understand Campaign Hierarchy

In this live demo, you’ll get an introduction to Campaign Hierarchy—what it is, how to dis-
play hierarchy fields, and examples of how to use it. Utilize Campaign Hierarchies in Sales-
force to group similar Campaigns under a Parent Campaign, and then view the subtotals 
for responses and gifts together on one “page.”  You’ll learn tricks for setting the layouts up 
correctly and see some examples of real Campaign Hierarchies in action.

How To: Use Two Great (and Free) Data Tools – Data Loader and 
Excel Connector
In this live demo, you’ll learn how to use two of the best little data tools in town: Data 
Loader and Excel Connector. Tackle common challenges like importing data from Salsa 
and setting up a bi-directional sync with Excel. Need to get lots of data in and out of Sales-
force? You don’t need to be a developer to get started with these free tools! 

How To: Display a Live Chatter Feed at Your Next Conference or 
Event
In this live demo, you’ll learn how to build and display a live Chatter feed at an event, 
conference, or workshop in a few easy steps. Give attendees the ability to interact with 
each other and your organization via the live feed. Bring your global community together 
virtually, so they feel like they’re right there in the room with physical attendees!

How To: Use Lightning Process Builder to Automate Everyday 
Tasks
In this live demo, you’ll learn how to use the Lightning Process Builder to automate your 
business processes like never before. See how to automate several common processes, 
including big deal alerts and keeping demographic data up-to-date when using web-to-
lead forms.

INNOVATORS SHOWCASE

Theme Tracks
HOW TO DEMOS

INFO SESSIONS

DEEP-DIVE DEMOS 

SOLUTION DEMOS
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How To: Integrate Salesforce to External Databases with Clicks, 
Not Code

Many nonprofit organizations struggle with managing multiple databases – databases 
used by the agency itself, databases required by different funders, databases that fit 
different programmatic needs. The challenge comes not only in being able to manage the 
data well, but also in ensuring that staff aren’t overloaded with data entry requirements. In 
this demo, you’ll see how the clicks-not-code admin at Catholic Charities of the East Bay is 
bridging the data gap by integrating Salesforce with the various government and speciality 
databases.

How To: Build a DIY Grants Management Module
Join us for a deep-dive demo of Innovations for Poverty Action’s custom grants module. 
Learn how to build an app to track the grants you’ve won from funders and assign those 
awarded funds to projects. Automate reporting by country, issue and impact. Track grant 
deliverables (items owed to the donor), and set alerts for project managers based on 
deliverable due dates. Log amendments to grant dates and amounts awarded. Roll up 
total funds to groups of projects. Import data from external financial accounting tools like 
SAGE. Learn how to leverage the Opportunity object (including Record Types, Sales Pro-
cesses, Opportunity Roles, custom and standard fields) and custom objects in your own 
grants module.

Salesforce for Nonprofits en Español: Captura de Datos con 
Visual Flow

Salesforce for Nonprofits how-to session, conducted in Spanish. Muchas organizaciones 
tienen voluntarios que están dispuestos a ayudarle en capturar datos en Salesforce, pero es 
muy difícil entrenarlos. Venga a ver como hacer el trabajo de sus voluntarios más facil. Le 
mostraremos cómo utilizando Visual Flow se puede hacer la experiencia de captura de 
datos más facil y sencilla. Sus voluntarios solo tendrán que seguir una guía y contestar las 
preguntas adecuadas. Lo mejor es que esta herramienta se puede mantener sin necesidad 
de escribir código.

How To: Nurture a New Movement within your Community – 
the Story of Girlforce
When you spot the seeds of a new group budding within your community, how can you 
nurture and grow that sub-culture into a movement? In this session, we’ll take a closer look 
at the development of Girlforce, which started as a simple Chatter group in the Power of 
Us Hub, and quickly grew into one of the most engaged and popular groups in the Sales-
force nonprofit community. Learn how the Girlforce community managers are leveraging 
the Hub community to grow their membership and build a movement.
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vent Dupes

Data cleanliness is a neverending challenge in any system. In this live demo, you’ll learn 
how to set up matching rules that prevent duplicate records from being created. Learn 
ways to test your org to see if your data is clean, and hear about the best DIY solutions and 
AppExchange apps for minimizing dupes. Say goodbye to double vision!

How To: Take the Nonprofit Starter Pack Anywhere with the 
Salesforce1 Mobile App

In this live demo, you’ll learn how to take the Nonprofit Starter Pack wherever you go, 
using the Salesforce1 Mobile App. Build a custom action to allow your development offi-
cers to quickly remind themselves to follow up with contacts they meet. Explore compact 
layouts and contact “badges” that will make your field team more efficient when they’re 
looking up a contact. These simple point-and-click features might be buried in the Setup 
menu, but we’ll excavate the facts around customizing Salesforce1, and you’ll leave ready 
to build your own actions, layouts, and more!

How To: Use Birthday Fields to Automate Messages and Actions 
on that Special Day

In this live demo, we’ll dig into advanced date-related formula functions and show you 
how to do awesome stuff with birthdays, ages, anniversaries, membership periods, and 
more. Delight your constituents on their birthdays, know exactly how old your students 
or young clients are, and make membership renewals seamless. We’ll even conquer leap 
years!

How To: Become a Reporting Guru with Formulas for Dash-
boards and Reports

In this live demo, you’ll learn quick & easy formulas for using reports and dashboards like a 
pro. Tackle common challenges like summarizing Opportunity statuses and calculating the 
percentage of the month that has passed. Become a reporting guru!
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INNOVATORS SHOWCASE

Innovator Demo: Managing Connected Programs in Discon-
nected Parts of the World

There's a lot to consider when building apps for use in East Africa, where reliable internet 
connections can be harder to find, where the number of Android mobile devices is far 
higher than the number of Apple devices (or even computers), and where SMS is a primary 
vehicle of data transfer. Join us for live demos of several solutions used by nonprofits 
operating in East Africa. You'll see an Open Data Kit-to-Salesforce integration, innovative 
offline functionality, and much more. Presented by Vera Solutions, who received a 2014 
Force for Change grant to expand their work with nonprofits in Africa and India.

Innovator Demo: How Health Leads Transformed their App 
from Product to Platform
Going from product to platform is a tricky road to navigate -- and it's always a leap of faith. 
Health Leads developed a case management and resource database application called HL 
REACH. Then, last year, Health Leads received a Force for Change grant from the Salesforce 
Foundation to take their app to the next level, and turn it into a platform for their 
community. In this session, innovators from Health Leads will talk about the lessons 
learned along their journey from product to platform.

Innovator Demo: Connecting Resources to Needs During Re-
al-time Disaster Response
As nonprofits, it’s our job to connect those who have to those who need. During disasters 
and humanitarian crises, securing air transportation is critical, and airlines around the 
world are willing to help. But it’s difficult for them to connect to the NGOs on the front 
lines of the disaster response. Airlink is addressing this issue by creating a platform that 
connects nonprofits’ aircraft needs to the airlines that can provide those resources. Join 
Airlink, a 2014 Force for Change Grant recipient, to see a demo of their innovative disaster 
response solution.

Innovator Demo: Advancing University Research with a Collabo-
rative Platform
Johns Hopkins University is the proud recipient of a 2014 Force for Change Grant from the 
Salesforce Foundation, to support the development of a platform that facilitates faculty 
and research collaboration. Join us to see a live demo and learn more about the Facul-
tyForce project, which will leverage Salesforce Communities to enable the identification 
of researchers with expertise and interests in specified topics and expose full profiles of 
faculty activity. This powerful solution will drive research collaboration in large, complex 
research universities like Johns Hopkins.
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Across Your Network

Homeless Link is a national membership charity for organizations working with the 
homeless in England. Using the Salesforce1 Platform, Homeless Link built an app called 
In-Form, an end-to-end client relationship and service management system for housing/
homelessness organizations. They have successfully packaged and distributed the app 
across their network of member organizations. Join us to see a live demo of the In-Form 
app and learn best practices for building and distributing apps to meet the needs of every 
organization or chapter in your network. Homeless Link is a 2014 Force for Change Grant 
recipient.

Innovator Demo: A Mobile Mentoring and Coaching App for 
Today’s Students
Less than 10% of students from lower-income families obtain a college degree—compared 
with nearly 75% of middle- and upper-income kids. Beyond 12 bridges the gap between 
K-12 and higher education to ensure that all students succeed in college. Join us to see a 
live demo of their MyCoach app, which helps colleges retain first-generation students who 
are trying to beat the odds. Beyond 12, a 2014 Force for Change grant recipient, will also 
discuss their mentoring program and Alumni Tracker tool.

Innovator Demo: Enable Field Workers with Real-time Data
Collection Tools

The Nature Conservancy is the world’s largest conservation organization, dedicated to 
conserving the lands and waters on which all life depends. The Conservancy’s “BirdRe-
turns” program provides pop-up habitats for migratory birds that rely on California’s rapid-
ly disappearing wetlands. The revolutionary program combines crowd-sourced data, hard 
science. and economic incentives for farmers that participate. Join us for a demo of the 
Nature Conservancy’s latest BirdReturns innovation, which leverages the Salesforce1 
Platform to enable field workers with next-generation, connected, hands-free tools. The 
Nature Conservancy is a 2014 Force for Change grant recipient.

Innovator Demo: Empowering Farmers in West Africa with SMS-
based Services

myAgro, a nonprofit based in Mali, is on a mission to help small-scale farmers get out of 
poverty, permanently. The organization has built a platform to sell fertilizer and seed via 
mobile phones to their network of local village vendors. Join us for a demo of this solution, 
as we follow a farmer in West Africa using her mobile device to order fertilizer and seeds 
on layaway and interact with myAgro in other ways. myAgro is a 2014 Force for Change 
grant recipient.
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DEEP-DIVE DEMOS

Demo: Moving Beyond Conversion to Engagement
After all that work you put into your peer-to-peer or friend-raising event, it’s easy to let your 
engagement with top donors fizzle after the big event is over, and despite your best efforts. 
In this session you’ll learn how a leading organization uses a robust multi-channel annual 
communications strategy, and a Salesforce-powered Engagement Center to keep donor 
relationships meaningful online and off. Keep donors connected and engaged well after 
the event, so they’re ready to leap into action when the next big fundraising event rolls 
around.

Demo: Managing the Constituent Overlap, from Fundraising to 
Case Management
Canal Alliance helps low-income, Spanish-speaking immigrants acquire the tools they 
need to thrive. Join us for a demo of how the organization uses Salesforce to manage their 
fundraising and programs. Canal Alliance’s solution combines NGO Connect’s powerful 
fundraising and volunteer management tools with a custom-built case management app.  
It includes visual flows for adult and youth client intake. Visual indicators help case manag-
ers easily see the status and progress of each client. Canal Alliance also leverages Lightning 
Process Builder for automation across multiple records during the lifecycle of each case.  

Demo: Analytics and BI Tools that Work for Nonprofits and for 
Salesforce
Education Pioneers is a nonprofit that connects exceptional leaders with the educa-
tion organizations that need them. In this session, Education Pioneers discusses Sales-
force-friendly analytics and business intelligence tools that they’ve evaluated, as well as 
custom BI solutions they’ve built with their implementation partner Cloud for Good.

Demo: Take Client Enrollment from Paper-based Agony to 
Automated Bliss
The Tenderloin Housing Clinic runs the largest supportive housing program for homeless 
single adults in San Francisco. Join us to see a demo of THC’s Salesforce-powered solu-
tion, which has helped the organization move from a siloed, paper-based system to a 
streamlined, client-centered model. You’ll see how program enrollment workflow  drives 
efficiency and Chatter facilitates communication and collaboration across this Connected 
Nonprofit.

Corporate and Continuing Education: How Community Colleges 
are Innovating
Wake Technical Community College is North Carolina’s largest community college, serving 
more than 70,000 students annually with five campuses, two training centers, multi-
ple community sites, and an array of online learning options. See how Wake Tech used 
Salesforce to launch their Corporate Solutions program and how they’re managing their 
corporate and continuing education programs, contacts, and contracts today.

Innovator Demo: See What Pencils of Promise is Doing Next
Join us for a demo of the latest innovations from Pencils of Promise. You’ll see PoP’s new 
PASSPORT program for monthly investors, the newest iteration of their powerful Impact 
App, their fully Salesforce-integrated website, and their latest email series built in Market-
ing Cloud Automation Studio.

Innovator Demo: Focus on the Volunteer Experience to Delight 
Corporate Partners
Every day, Project Open Hand prepares more than 2500 nutritious meals to help sustain 
members of the San Francisco community who are battling serious illnesses, isolation, or 
health challenges associated with old age. The organization’s focus on creating a connect-
ed volunteer experience has attracted volunteers from many of the leading Silicon Valley 
and SF-based companies. Join us for a demo of several powerful volunteer management 
solutions, including activity tracking and integrating volunteer sign-up forms with your 
website, presented by members of Project Open Hand’s IT team.

Organizational Change and Alignment: Keys to Every Connected 
Nonprofit’s Success
Join us to hear leading nonprofits share best practices for change management and orga-
nizational alignment in the context of large fundraising organizations.

Innovative Recruiting Strategies: Advocacy Marketing and Mass 
Personalization
With increasing competition, declining demographics in much of the country, and rising 
concerns about affordability and access, there is a need for enrollment experts in higher 
education to move beyond the traditional prospecting strategies (like buying test scores) 
and recruitment efforts (such as fairs and high school visits). Advocacy Marketing is a new 
approach to identifying and reaching out to prospective students in a systemic way using 
social media, “mass personalization” of marketing, and advanced analytics. Join Northern 
Michigan University to learn about this game-changing new recruiting strategy that they’re 
implementing with two new programs: “Share Northern for Alumni” and “Share Northern 

for Students.”
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Demo: Transform Grants, Scholarships and Fellowships with 
foundationConnect
Don’t let outdated systems slow down your grantmaking. With foundationConnect you 
can streamline the entire philanthropic giving lifecycle. Manage application-based process-
es end-to-end, including grants, fellowships, scholarship programs. Enable grantmakers, 
grantseekers, recommenders, consultants and reviewers to collaborate and work more 
efficiently. Allow grantees to submit applications, monitor their status, and automate re-
porting. Deploy portals for grantees and reviewers, powered by Community Cloud.

Demo: Advance your Advancement with 1:1 Alumni Engage-
ment

In this live demo, you’ll see how you can achieve a 360-degree view of your alumni. 
Integrate advancement and other campus systems to get a full picture of  your alumni 
and their level of engagement. Cultivate key relationships and track every touchpoint with 
alumni. Access alumni data from your desktop or mobile device.

Demo: Transform Recruiting, Admissions and Enrollment with 
TargetX

Join us for a live demo of TargetX, a powerful solution for engagement, recruiting, admis-
sions and enrollment. Manage your prospects, schools, campaigns, events and engage-
ment from anywhere. Leverage a fully customizable online application for admission. Make 
acceptance decisions more efficient with mobile tools for reading, evaluating and scoring 
applications. Stop moving data around. Get back to recruiting students.

Demo: Transform Recruiting, Admissions and Enrollment with 
Enrollment Rx

Join us for a live demo of Enrollment rX, a powerful solution for engagement, recruiting, 
admissions and enrollment. Redefine enrollment management with powerful workflow, 
activities and communication functionality to supercharge processes and streamline op-
erations. Automate communications, minimize laborious activities, and maximize visibility 
into the student lifecycle. Manage recruiting events, counselor appointments, relation-
ships with prospects and schools, and pipelines and enrollment funnels. Deliver a Custom 
Applicant Portal where prospective students can apply online in a dynamic, branded 
environment.

Demo: Empower Staff and Delight Constituents with Optimized 
UX
Get out of the business of workarounds, manual processes, and paper-based systems, so 
you can focus on increasing your impact. Join us to see how the Watson Foundation trans-
formed their fellowship application and program management tools in order to capture 
more accurate, more actionable information. You’ll see how an integrated solution and an 
optimized interface for internal users can revolutionize the experience for your staff and 
constituents.

Demo: Enable Volunteer Leaders to Engage and Plan Local 
Events using Communities
Join us to see how veteran empowerment organization The Mission Continues uses Com-
munity Cloud to manage events across their remote volunteer force. Learn how they have 
customized and centralized their events management process, enabling volunteer leaders 
to engage new volunteers quickly and create their own local events.

Demo: Deploy an Epic Employee Community to Supercharge 
Your Staff
Year Up is a leader in workforce enablement for underserved youth. The organization has 
aggressive growth goals to reverse unemployment rates in this critical demographic. Join 
us to see how Year Up is using an Employee Community to enable their staff to collaborate 
around student progress and drive impact like never before.

Demo: Major Donor Fundraising with Salesforce + WealthEngine
Join us to see how nonprofit organizations and higher ed institutions are using the Weal-
thEngine-to-Salesforce integration to enrich CRM data with prospect wealth scoring and 
donor research. In addition to a live demo by WealthEngine experts, you’ll see how the 
Jewish Agency for Israel, the world’s largest Jewish fundraising organization, empowers 
their major donor fundraisers with WealthEngine and Salesforce.

Demo: Big Data Meets Big Impact, with Analytics Cloud + Com-
munity Cloud
What if you could bring together a worldwide community of experts from the public, 
private, and social sectors to collaborate around the world’s greatest challenges? Work-
ing with Salesforce and Accenture, Project 8 is doing just that, leveraging the combined 
capabilities of Analytics Cloud and the Community Cloud.  Join us to see how Project 8 
uses Wave Analytics to create human needs forecasts by bringing together sets of big data 
from sources like the USDA, FAO, WFP, and the IFPRI. Then you’ll see how their “Digital 
Demand Commons,” powered by Community Cloud, will add a collaborative front end to 
the Analytics app, so that researchers around the world can share datasets, dashboards, 
lenses, insights, forecasts, and more.
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Demo: Integrating Salesforce with an Open-source Content 
Management System

The Organic Trade Association promotes and protects organic business by providing a 
unifying voice from farm to marketplace. In this demo, you’ll see OTA’s deep integration 
between their backend Salesforce data and front-end website displays. See different 
technical methods for integrating Salesforce with an open-source CMS across multiple 
processes, including membership, event management, directory listings and other areas.

Demo: Analytics Cloud for Higher Ed

Join us for a live demo of Analytics Cloud for higher ed. See how universities can leverage 
the revolutionary Wave Analytics platform to gain insights like never before.

Demo: A Mobile, Paperless Solution for Tracking Client Atten-
dance and Services
The Hetrick-Martin Institute provides social support, services, and programming for 
at-risk LGBTQ youth in New York City and the surrounding area. In this demo, you’ll see 
HMI’s electronic system for scanning and tracking daily attendance records of youth at 
after-school programming. Their NFC reader app, built by Yurgosky Consulting, integrates 
directly with the Nexus-9 tablet. Now, when youth enter the space, they are greeted by a 
member navigator at the front desk, who scans their ID card with the tablet, immediate-
ly updating their attendance record in Salesforce. They are also able to record and track 
services received by each youth client. The organization has eliminated the need to order 
separate scanning devices for each classroom and program space within their agency, and 
they’ve moved to a completely paperless system.

Demo: Managing Connected Family Services and Programs

In this demo, you’ll see how Connected Families of South Carolina manages their pro-
grams end-to-end, including outcomes measurement, parent matching, workshop plan-
ning and attendance, and more.

Demo: Expand your Donor Portfolio with Online Pledging

In this live demo, you’ll see how United Way of Southwestern Pennsylvania is transitioning 
from a model of workplace giving campaigns to individual online pledging. Their transfor-
mative solution includes a recommendation engine and a mobile app.

Demo: Mobile Care Coordination with the Salesforce1 App

City Health Works provides “bridging infrastructure” for care coordination across neigh-
borhoods, primary care providers & local non-clinical, social service providers. In this live 
demo, you’ll see how CHW Health Coaches manage their caseload and client interactions, 
including educational coaching sessions, social service referrals, and case notes, exclusive-
ly through the Salesforce1 mobile app.

Demo: Back to Basics – A Simple App for Segmenting 
Constituents

Nearly every nonprofit needs to segment constituents based on their interest in the orga-
nization’s mission and programs. Unfortunately, it’s not easy out-of-the-box to tag contacts 
with interests, create reports based on those interests, and utilize those lists to engage 
with constituents.  In this live demo, you’ll see a very simple app that allows organizations 
to easily manage this very essential functionality.

Demo: Using Communities to Connect Today’s Students Across 
the Lifecycle

Join us for a live demo of Student Communities, presented by leading online communities 
provider 7Summits. You’ll see how Babson College and other innovative schools are using 
Communities to keep today’s social generation of students highly engaged throughout the 
lifecycle.

Demo: Pardot for Higher Ed – Automate and Optimize Recruit-
ing and Marketing

In this demo, you’ll see how universities are using Pardot to automate recruiting and mar-
keting like never before. Pardot is the full-featured marketing automation tool that’s easy to 
use. Get a closer look at Pardot’s features, including lead capture, nurturing, qualification, 
scoring, routing, CRM integration, email marketing, and ROI reporting.
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SOLUTION DEMOS

Salesforce for Nonprofits Live Demo: The Connected Nonprofit
Join us for a live demo of Salesforce for Nonprofits, the end-to-end set of solutions for 
becoming a Connected Nonprofit. Connect with your constituents in a whole new way. 
Presented by a Salesforce Foundation Solution Engineer.

Salesforce for Nonprofits Live Demo: The Connected 
Constituent
Join us for a live demo of the Salesforce for Nonprofits end-to-end set of solutions for 
becoming a Connected Nonprofit. Connect with your constituents in a whole new way. 
Presented by a Salesforce Foundation Solution Engineer.

Salesforce for Nonprofits Live Demo: Fundraising with NGO 
Connect
Join us for a live demo of a connected fundraising solution, including donor and donation 
management, volunteer management, events management, mobile fundraising, and 
multi-channel fundraising campaigns. Presented by a Salesforce Foundation Solution 
Engineer.

Salesforce for Nonprofits Live Demo: Program Management
Join us for a live demo of a connected program management solution. Manage all of your 
services, programs and projects in one place Track cases, outcomes & impact in real time. 
Access & update data from anywhere. Presented by a Salesforce Foundation Solution 
Engineer.

Salesforce for Nonprofits Live Demo: Marketing 
Communications
Join us for a live demo of a connected marketing and outreach solution. Personalize and 
automate communications to achieve 1:1 engagement with every constituent. Presented 
by a Salesforce Foundation Solution Engineer.

Salesforce for Nonprofits Live Demo: Community Engagement
Join us for a live demo of a connected constituent community. Connect your members, 
donors, volunteers, constituents and staff like never before. Presented by a Salesforce 
Foundation Solution Engineer.

Salesforce for Nonprofits Live Demo: Analytics & Big Data

Join us for a live demo of Analytics Cloud for nonprofits. Measure your impact, visualize 
data and get powerful insights in real time. Presented by a Salesforce Foundation Solution 
Engineer.

Salesforce for Higher Ed Live Demo: The Connected Campus

Join us for a live demo of Salesforce for Higher Ed, the end-to-end set of solutions for be-
coming a Connected Campus. Achieve a 360-degree view of your constituents, prospects, 
students, alumni, faculty and staff. Connect recruiting, student success, advancement, 
marketing communications, community engagement and analytics like never before. Pre-
sented by a Salesforce Foundation Solution Engineer.

Salesforce for Higher Ed Live Demo: Recruiting

Join us for a live demo of a connected higher education recruitment solution. Engage the 
right students at the right time. Boost recruiter productivity and performance. Find and 
convert prospects faster to increase yield. Forecast yield and measure performance in real 
time. Presented by a Salesforce Foundation Solution Engineer.

Salesforce for Higher Ed Live Demo: Student Success

Join us for a live demo of a connected student success solution. Gain a 360-degree view 
of every student. Deploy a one-stop shop for services. Proactively engage at-risk students. 
Cultivate a strong student community. Presented by a Salesforce Foundation Solution 
Engineer.

Salesforce for Higher Ed Live Demo: Advancement

Join us for a live demo of a connected advancement solution. Manage fundraising end-
to-end, from research and prospecting to pledge and payment processing. Keep alums 
engaged with personalized communications and integrated event planning tools. Increase 
donor participation, donation size, and alumni lifetime value. Presented by a Salesforce 
Foundation Solution Engineer.

Salesforce for Higher Ed Live Demo: Marketing

Join us for a live demo of a connected marketing communications solution for higher ed. 
Leverage a 360-degree constituent view to design and automate journeys for prospects, 
students, alumni, and any other constituent. Spark 1:1 conversations with students based 
on real-time behavior. Plan, source, and publish targeted content. Manage and track all 
of your campaigns on any channel from one place. Presented by a Salesforce Foundation 
Solution Engineer.
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Salesforce for Higher Ed Live Demo: Community Engagement

Join us for a live demo connected higher ed communities. Deploy engaging community 
experiences for students, prospects, alumni, and faculty and staff. Break down depart-
mental silos. Collaborate to review applications respond to support cases, from any device. 
Facilitate collaboration to increase retention and engagement. Presented by a Salesforce 
Foundation Solution Engineer.

Salesforce for Higher Ed Live Demo: Analytics
Join us for a live demo of Analytics Cloud for higher ed. Visualize real-time recruiting, stu-
dent success, and advancement data like never before. Use drag-and-drop tools to create 
predictive analytics, forecasts and KPIs. Get insights on any device. Share data across every 
department. Presented by a Salesforce Foundation Solution Engineer.

INFO SESSIONS

Salesforce Academic Alliance: Help Your Students Graduate with 
In-demand Skills

Today’s jobs are transitioning onto tomorrow’s technology. Are your students getting the 
right skills and credentials they need to break new ground? Join us to hear how universities 
are partnering with the new Salesforce Academic Alliance program to deliver practical, 
hands-on training and certification to their students. Offer the training your students need 
to become experts with the world’s #1 cloud platform and help them graduate with some 
of the most in-demand, real-world skills. Learn why and how other universities have rolled 
out a Salesforce curriculum, and see the results they’ve achieved.

Higher Ed User Group: Get Involved with this Virtual User 
Group

Although user groups tend to be location-based, the higher education community has 
established a “virtual user group” for higher ed users everywhere. Join us to learn more and 
get involved!

1-1-1 in Action: Hack the Hood Empowers Youth of Color with 
Tech Skills

Hack the Hood is an award-winning nonprofit that introduces low-income youth of color 
to careers in tech by hiring and training them to build websites for real small businesses 
in their own communities. Learn how this organization has leveraged both Salesforce 
technology and Salesforce volunteers to build their solution for reaching out and manag-
ing relationships with small businesses that want to hire Hack the Hood youth to build their 
websites.

SWN, the Salesforce Women’s Network: Connect with Women 
Leaders Who Give Back

The Salesforce Women’s Network group, known informally as “Femmeforce,” is an initia-
tive led by dynamic, talented women leaders in the tech industry. These leaders come 
from diverse backgrounds, but share a passion for giving back that they’re bringing to busi-
ness. Join us to learn more about SWN, the work we’ve done with nonprofits, and ways to 
get involved with the group.
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See you at  
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