
Recruit the Right Students

Salesforce for Recruiting

How does your campus stand out? What will 
make a prospective student choose to attend 
your institution over the competition? With the 
increasing cost of tuition, both students and 
parents are looking for something different when 
selecting higher education. They’re looking for a 
school that makes them feel special – one that 
gives them the personal attention needed to feel 
comfortable with such a momentous next step.

LET’S TAKE A LOOK AT OUR RECRUITMENT SOLUTIONS 
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Universities need to nurture prospective students 

through the entire applicant lifecycle – from initial 

touch to final enrollment. Listening and engaging in 

conversations on social media, personalizing 

marketing efforts, and tracking every applicant’s 

interactions are key in recruiting the right students.

Become a Connected Campus and recruit the right 

students by leveraging Salesforce for Recruiting. 

Salesforce offers solutions that allow you to boost 

recruiter productivity and performance, increase 

yield, and gain complete insight.

Boost Recruiter Productivity – Automate 

recruitment processes and optimize interactions 

with accurate data. Connect cross-departmental 

staff and faculty for greater collaboration and 

impact.

Increase Yield – Find and connect to new 

prospects. Engage the best leads at their moment 

of interest via the right channel, increasing 

conversion from prospects to students.

Gain Complete Insight – Forecast yield accurately 

as a team and make informed decisions based on 

analytics. Measure performance via real-time 

dashboards on any device.
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Create a 360° Prospect Profile – Have all of the prospective student and 

application data in one place available anytime, anywhere. No more moving data 

between multiple systems to get your job done. Easily conduct email campaigns, 

send letters, build online applicant and parent communities, register for events, 

and automate tasks – all in one place.

Meet Prospective Students Where They Are – Join the conversation on social 

networks. Hear what prospects are saying, uncover their concerns, learn their 

language, engage in their preferred channels, and discover who you’re competing 

with. Map out a personalized prospect experience that spans email, SMS, web, 

and more so you can move prospects along a journey towards your institution.

Track Your Progress – Monitor how you’re doing against your goals. View a 

high-level dashboard showing your current enrollment funnel to see if you’re on 

track compared to previous years. Dig deeper to see if you’re losing valuable time 

pursuing applicants who haven’t completed their requirements for admission.

Mobilize Your Recruiters – Recruiters are out there meeting prospective 

students at events and need access to their recruiting system wherever they are. 

Update a prospect’s file, communicate with the financial aid department, take 

application information on-the-spot with a tablet, or tell a prospect what’s 

missing from their application – all while you’re on the go.

Build Strong Connections with Prospects
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CUSTOMER SUCCESS

The College of William & Mary streamlined their data load process for prospect records 

using Salesforce, increasing the number of records its admissions team can manage 

annually by 50%. Using Salesforce, the school has become proactive in targeting 

suspects and has identified 142,000 new suspects – 6,000 of which have become either 

prospects or applicants.

“The admission team has had awesome success with 
Salesforce and we’re excited to expand its use.”

Betsy Dolan 

Associate Dean and Director of Admission Information Systems, The College of 

William & Mary
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Ready to engage your constituents like never 
before?

LEARN MORE AT SALESFORCE.ORG/HIGHERED/RECRUITING >

http://www.salesforce.org/highered/recruiting/


TO LEARN MORE VISIT SALESFORCE.ORG  >

http://www.salesforce.org/
http://www.salesforce.org/

