
Take Students on a Personalized Journey

Salesforce for Marketing 
Communications

Your students are everywhere. They’re on Twitter 
and Facebook. They’re emailing and texting. 
They’re interacting on communities, blogs, and 
websites – and they’re talking about their 
experience with your university or college. Like it 
or not, your brand is the sum of these 
conversations, and all of these interactions help 
build valuable insight into your students’ social 
profiles.

LET’S TAKE A LOOK AT OUR MARKETING COMMUNICATIONS SOLUTIONS 
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How can you leverage information from social 

conversations to deliver relevant marketing campaigns 

that increase recruiting and admissions performance, 

redefone the student experience, fortify alumni 

relations, and increase fundraising efforts? Your 

constituents expect 1:1 experiences – communications 

that provide the information they need the moment 

they need it. To stay relevant, marketers need to 

become student-centric, manage the student journey, 

and build 1:1 student relationships at scale. Become a 

Connected Campus and craft the ultimate 1:1 student 

experience by leveraging Salesforce for Marketing 

Communications.

Plan and Optimize Student Interactions – Leverage a 

360° student view for the optimal student journey. Easily 

create sophisticated campaigns without technical 

expertise and spark 1:1 conversations with students 

based on real-time behavior.

Deliver Personalized Content – Deliver the right 

message at the right time with customized constituent 

journeys. Plan, source, and publish compelling content 

and listen and engage in social conversations.

Measure Your Impact – Track, manage, execute, and 

report on campaigns from one location. Course-correct 

in-flight marketing campaigns and test multiple 

variations of content, channel, timing, and frequency to 

see what works.
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Build a Single View of Your Student – Integrate the data management, 

segmentation, and campaign management capabilities of Salesforce with the 

ExactTarget Marketing Cloud to plan, build, and track your email, mobile, and 

social campaigns.

Email– Define and segment audiences using Salesforce campaigns and reports. 

Subsequently, use that data to deliver sophisticated, personalized emails via the 

Salesforce ExactTarget Marketing Cloud. Send personalized communications on 

behalf of departments leveraging data from your 360° constituent view in 

Salesforce.

Sites – Collect information using dynamic ExactTarget Marketing Cloud landing 

pages, microsites, and communities, and transmit the data directly back to your 

Salesforce CRM platform to build out your constituent profile.

Social – Listen, learn, and engage with prospects, students, and alumni. Listen to 

and understand your constituents’ concerns, while engaging with them on their 

preferred social channels. Convert simple social inquiries into applications, 

increase student satisfaction, and build strong connections with alumni.

Mobile – Create, target, send, and track mobile messages – including SMS, push, 

and email campaigns – in one easy-to-use digital marketing interface.

Build Stronger Connections
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CUSTOMER SUCCESS

“This is how we’ll continue to set ourselves apart in the 
market.”

Rick Gibson 

Chief Marketing Officer, Pepperdine University

One university. One brand. One experience. That’s the way it should be. But at 

Pepperdine University, which has five different schools, this was a challenge. Pepperdine 

migrated to Salesforce, creating a single data source for staff across campus to tap into. 

By tracking every interaction, from initial inquiry to enrollment, recruiters now how have a 

360-degree view of each applicant. Recognizing the value of CRM at an enterprise level, 

Pepperdine is rolling out Salesforce across the institution to protect and nurture a 

compelling brand image and student experience across all of the university’s schools. 

And thanks to Salesforce’s Social Studio, the university is already building high-touch 

relationships with students from the moment they tweet about #pepperdine.
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Ready to engage your constituents like never before?

LEARN MORE AT SALESFORCE.ORG/HIGHERED/HED-MARKETING >

http://www.salesforce.org/highered/hed-marketing/


TO LEARN MORE VISIT SALESFORCE.ORG  >

http://www.salesforce.org/
http://www.salesforce.org/

