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Arizona State University exemplifies a new prototype for the American public research 

university. More than a decade ago, ASU set forth a new and ambitious trajectory to 

become a comprehensive knowledge enterprise dedicated to the simultaneous pursuit of 

excellence, broad access to quality education, and meaningful societal impact.

Measuring itself by those it includes rather than excludes – and how they succeed 

– ASU has devoted its energy, creativity and manpower towards the design of a uniquely 

adaptive and transdisciplinary university committed to producing master learners. 

The world is taking notice: for four years running, ASU has topped U.S. News & World 

Report’s list of “most innovative schools.”

With four campuses in the Phoenix area, an online learning program, and an expanding 

global presence, the number of ASU’s constituents has been growing at an exponential rate. 

Salesforce Education Cloud – a comprehensive set of solutions for higher education – has 

provided a valuable platform to help break down information silos across the organization 

and manage individual relationships at scale.

Our strategic partnership with Salesforce has enabled us to evolve and push the 

boundaries of what’s possible in higher education,” said Grace O’Sullivan, Associate 

Vice President of Corporate Engagement & Strategic Partnerships in the Knowledge 

Enterprise at ASU. “We’re very much aligned in our mission to innovate and design for the future 

of learning.”

A MISSION-ALIGNED PARTNERSHIP
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As part of its innovative approach to technology, ASU has created a Center of Excellence 

to ensure successful implementation, deployment, and development of Salesforce 

Education Cloud across campus.

We have been very intentional in the number of enterprise platform partnerships 

we have,” said Lev Gonick, CIO for the University Technology Office at ASU. 

“Salesforce has been a strategic choice that can add value across the organization 

and assure that each individual has an in-depth, personalized relationship with us across the 

student journey – even though we are one of the nation’s largest public universities.”

This personalized touch starts with recruiting and admissions. Salesforce enables ASU to 

seamlessly manage its full undergraduate recruitment process, from inquiry to enrollment. 

Additionally, Marketing Cloud lets ASU send out carefully tailored, personalized 

communications that will engage prospective students based on their individual areas of 

interest. In the past year, ASU’s communications gained in efficiency and effectiveness. 

Total numbers of emails to prospective students dropped by 16%, while open rates 

increased by 7% and nonsubscriber rates sank by 90%. 

Salesforce allows us to be much more targeted in our communications, while 

giving our recruiters a better way to outreach and follow up with new students,” 

said Matt Lopez, Assistant Vice President, Enrollment Services & Executive Director, 

Admission Services at ASU. “We’ve set ambitious enrollment goals as a university to grow our 

enrollment to 200,000 online and on-campus degree-seeking students – and Salesforce is 

helping us meet that goal. This year’s class of first-year on-campus students is the largest that 

ASU has ever had.”

PERSONALIZING THE RECRUITING
AND ADMISSIONS PROCESS
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Once students have enrolled at ASU, the university is fully committed to their 

ongoing success. 

We are very ‘student-centric’ at ASU – that informs everything we do,” said Fred Corey, 

Vice Provost for Undergraduate Education at ASU. “We look at each student as a 

unique individual and then do everything we can to help each student succeed. 

Salesforce helps us do this at scale.”

One of the tools that supports this goal is My ASU, an online portal for students to easily 

find answers to their questions, book advising appointments, get help with financial aid, 

chat with online resources, and otherwise find whatever assistance they might need. 

Powered by Service Cloud, My ASU tracks all interactions and presents a comprehensive 

view of the student, so that advisors, coaches and other professional staff can be familiar 

with a student’s entire case history.

ASU has gone further, using Einstein AI’s predictive analytics to tap into the data it collects. 

Analyzing the way students interact – or don’t interact – with certain resources has allowed 

the university to identify signals that a student might benefit from some extra assistance, 

and through campaigns managed in Salesforce, ensure the right professional reaches out 

to the student.

Identifying and acting upon these retention indicators allows ASU to take 

a uniquely proactive approach to student success – helping to fuel an 

increase in first-year retention of 1.3 percentage points this year.  

BEING PROACTIVE ABOUT
STUDENT SUCCESS
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ASU Enterprise Partners serves as the resource-raising arm of Arizona State University and 

the parent organization of the ASU Foundation, which raises and invests private 

contributions to ASU programs, faculty, and students by alumni and other donors.

Marketing Cloud enables the ASU Foundation to be very targeted and specific in its 

communications with alumni and donors, ensuring they receive messages that are highly 

relevant to them, leveraging knowledge gained from a deep understanding of who they 

are and the issues they care about. 

The addition of Commerce Cloud, which connects marketing information with payment 

pages that can process online transactions, is further elevating the giving experience. 

Most university giving pages tend to be a list of funds without additional information 

or descriptions – let alone imagery – around what those funds might be supporting,” 

said Melissa Kwilosz, CIO of ASU Enterprise Partners. “Using the Salesforce platform 

makes it easier for alumni and prospective donors to navigate the giving opportunities that are 

available to them and learn how their donations make a difference. Aligning the work of the 

university to the causes that people care about is a win for everyone.” 

 

CONNECTING DONORS WITH
WHAT MATTERS MOST
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LOOKING TO THE FUTURE OF
ONLINE EDUCATION

To meet the growing global demand for educationally qualified people, leaders in 

higher education must continually evolve how they provide access to education. 

ASU is responding with EdPlus. 

Focused on the design and scalable delivery of digital teaching and learning models, 

EdPlus includes ASU Online for undergraduate students, continuing and professional 

education programs for lifelong learners, and customized digital learning programs for 

private corporations, amongst other education initiatives.

In addition to using Marketing Cloud and Service Cloud to better connect with, recruit, 

and support its online learners, ASU is working with the Salesforce Blockchain platform to 

create a universal learner record that can keep track of an individual’s educational 

accomplishments at all stages of their life – allowing credits and credentials to more easily 

be transferred from one higher education institution to another.

The ability to collaborate with Salesforce on a higher education use case for 

blockchain has been very exciting,” said Donna Kidwell, CTO of EdPlus at ASU. 

“It's unique to have a vendor that not only helps you improve your day-to-day 

operations, but also helps you prepare for – and actively shape – the world ahead by creating 

something that will benefit future learners. That's a pretty extraordinary place to be.”
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